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2xomog¢ kat onuaoia tov Agixtn CITEA

O Acsiktng CITEA £xsl oxeSlA0TEL YIa VA LETPAEL TTOOO KAAA Ol ETALPELEC oTnNV KLTTpOo
TpooappolovTal OTIC WNMLAKEC TEXVOAOYIEC KAl ASLOTTIOOLV TIC YNPIOKEC TEXVOAOYIEC.

[MTapEXEL LA oagn EIKOVA TOL EMITESOL YNMLAKNCS WPLILOTNTAC KABE ETAIPELAC,
TTPOOPEPOVTAC TTANPOPOPIEC OXETIKA LIE TO TTOL BPLOKOVTAL OTO TAEISL TOLC Yid TOV
YNPLAKO LETACXNUATIOMO.

[la T emysipnoslc, o Asiktne CITEA sival pia TToAUTIUN TTNYN YA TNV KATAVONON TWV
SIKWV TOLC WNPLAKWY SLUVAUEWYV KAl AdLVAULWV. AEITOLPYEL WC 08IKOC XAPTNG,
KABOBNYWVTAC TIC ETAIPEIEC VA AQBOLV TEKUNPIWHEVEC ATTOPAOELC, EVIOXLOVTAC TIC
PNPIAKEC OTPATNYIKEC TOLC KAl BEATILWVOVTAC TN CUVOAIKN TOLC ATTOS00N.

[la tnv KOTTpo, 0 SEIKTNC AUTOC TTPOCMEPEL UIA LAKPOOKOTTIKN armoyn Tou Ynplakov
TOTTIOV TNC XWPAC, AVASEIKVUOVTAC TTOL Ol ETTIXELPNOELC LTTEPEYXOLV Kal TTOL XpslalovTal
BEATIWOELC, TTPOWBWVTAC VA TTEPLBAANOV AVATTITUENC KAl KAWVOTOWLAC.



Amotreleouata asro tov apwto oeixtn CITEA 2023

30.2% 27.4%

0-20%: "Beginner" = 21-40%: "Explorer"

18.6% 12.5%  11.3%

41-60%: "Competent” ~ 61-80%: "Transformer"  81-100%: "Leader"

MoA(c Eskivnoav Tov Meipauatiouoc Kal KaAn katavonon kat Evepyr kaivotouia kal Yrrepexouv kal kaBopiCouvv
YneLaxo EKLABNON Ynplakwy a&torroinon Twv  BeAnioTorolnon twv 6 TAOEIC OTOV YNQIako
HETAOXNUATIONS. spyarelwv. YNPLaKwV TEX\VOAOVIWV.  Ynpiakwv Slasikactiv. HETACXNUATIOHO.
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NATKYTPIOX XYNAEXMOZ. EMIXEIPHZEQN NAHPO®OPIKHZ
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TPOTOlL UETPNONC TWV ETIOPATEDYV TOV YPNPILAKOV UETACTYNUATICUOV

Amodoon epyalopEVWV

Baoikol &siktec armodoonc (KPIs)

Epsvvec Avatpopodotnoncg MNeAatwyv Kat Ikavorolinong

Kawvotopla Kat avarmtugEn VEWV TIPOTOVTWV

MakpOoTIPOBEoHA ETTIXEIPNMATIKA ATTOTEASOUATA

XPNUATOOIKOVOULIKEC LETPNOELG

WNpLaKEC HETPNOELC LIOBETNONC KAl XPNOoNG

> UYKPLTIKN aEloAOYNON UE AVTAYWVIOTEG
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yla TN LETPNON TWV EMSPACEWY TOU
WUNPLaKoL UETACYXNUATIOUOU

58%

TWV ETTXEIPNOEWV
XPNOILOTTOLOVV BACIKOLC
SelkTEC armodooncg yia In \
LETPNON TWV EMOPACEWV c
TOL PYNPLAKOUL
LLIETAOXNUATIOLOU
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IoAttikeg stov a@opovv To avlpwTivo dvvalko

TWV ETUXEIPNOEWV £XOLV
EUTIAECEL OE PEYAAO 1) OPKETO
BaBUO TO TTPOCWTIIKO GTOV
PNPIOKO HETOCXNUOTIOHO

TWV ETUXEIPNOEWV TIOPEXOLV
ETUAOYEC €€ OTTOOTACEWC
EPYUTIONC
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The worldwide transition into the era of Big Data and digital transformation,
have driven IMR/University of Nicosia™, one of the largest market research
organizations in Cyprus, to invest in an all new Market Business Intelligence
unit. The Business Intelligence unit, through its collaboration with multiple
teams of experts both in Cyprus and abroad, offers new and innovative
solutions based on real time data collection, advance analytics and
tailored-made visualizations endorsing strategic business decisions.

Providing insights to your business™

INSIGHTS MARKET RESEARCH T: +357 22 265150
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UNIVERSITY OF NICOSIA ‘\AA di' E: pastou.m@unic.ac.cy
Mrs. Marina Pastou
Research Manager

UNIVERSITY of NICOSIA

For more information about IMR/University of Nicosia™
please visit our website:

Insights Market Research (IMR) Ltd:
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